
In-games advertising is based on the use of videogame productions to create 
non-intrusive advertising, which is, more efficient. Unkasoft promotes this new 
and entertaining way of creating static or dynamic publicity.

experiences for the clients on a new product or 
brand name, while Product Placement introduces 
non-annoying advertising elements in a content which
the client enjoys. 

Enjoy non-annoying, interactive, personalized

and efficient publicity. Proved efficiency due to the
elevated contact time between the brand-name and the
client, impossible with other forms of media. Recent
studies show that a consumer may enjoy an average of
5 to 35 minutes with an advertising game. 

Unkasoft launches the best solutions for the mobile
market:
� Advergaming: Catalogue with mobile games for
any sector of the market which may incorporate
advertising. 
� Advergaming on the fly: Unkasoft goes one step
further with Advergaming on the fly, have at your
disposal publicity truly personalized for your client and
in real time. 

According to the Association for the Investigation of the
Media (AIMC), 76 per cent of Internet users consider
advertising the greatest inconvenience which they come
across when surfing the Web. However, the problem is
not only present here as the other forms of media are in
a similar situation, or worse.

Some of the present characteristics of advertising:
1. Not efficient: Apart from receiving an excess of
advertising we must add that we are not interested in
approximately 95 per cent of it.
2. Intrusive: Adds which interrupt. Pop-ups, those
annoying windows you can not close, or spam which
fills our mail, should be restricted at world level.
3. Inappropriate and dangerous: those of us who
surf on the Internet suffer continuous attacks from
malicious programs which have the sole intention of
producing damage and costs… not to mention the
content which children are presented with, clearly out
of control.
4. Incomprehensible: the majority of the publicity is
sent to us with no knowledge at all of the language
we speak.
5. Lacking in interaction: the most frustrating aspect
is, without any doubt, the impossibility to interact with
the advertiser.

Since some time ago there are two new (and useful)
concepts: Advergaming and Product Placement.

Both are different, as Advergaming is an advertising
game with the objective of creating positive

Increasing Internet connectivity has led to
the growth of dynamic in-game
advertising. Unlike the fixed adverts
found in static in-game ads, dynamic
adverts can be altered remotely by the
advertising agency.




